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Why redesign?Why redesign?

 New branding / new logo

 Need to incorporate in website
 Opportunity to improve and enhance 
the cornerstone of our communications



Existing SiteExisting Site

 Information in multiple places
 Information sometimes inconsistent
 Navigation not intuitive
 Wordy, visually unexcitingWordy, visually unexciting 
 No easy reference for Tenant Representatives
 No easy reference for Meeting PlannersNo easy reference for Meeting Planners
 No showcase for meeting space and services
 No underlying premise for the designNo underlying premise for the design



No real Home Page: 
No introduction
No 50k ft. view



Existing SiteExisting Site
Incorporate new branding

• Information in multiple places
• Information sometimes inconsistent

Improve 
info

i ti• Navigation not intuitive
• Wordy, unexciting visually

organization

Improve info presentation
• No easy reference for Tenant Reps
• No easy reference for Meeting Planners

Create ‘e-Toolbox’

Amplify• No showcase for meeting space and services
• No underlying premise for the design

Amplify 
message

Create cohesionCreate cohesion



Project StepsProject Steps

 IT team task: 
- Usability study with Tenant Reps & staff, and y y p ,

event planners
 Design team goals: es g tea goa s

- High impact and FRP-specific
- Innovative Meeting Services info andInnovative Meeting Services info and 

functionality
 Complete content overhaulComplete content overhaul



Existing Site Achieved?Existing Site
Incorporate new branding

Achieved?
• Information in multiple places
• Information sometimes inconsistent

Improve 
info

i ti• Navigation not intuitive
• Wordy, unexciting visually

organization

Improve info presentation
• No easy reference for Tenant Reps
• No easy reference for Meeting Planners

Create ‘e-Toolbox’

Amplify• No showcase for meeting space and services
• No underlying premise for the design

Amplify 
message

Create cohesionCreate cohesion



And nowAnd now,…
 One-click info for key constituenciesOne click info for key constituencies

 Real functionality: li f

Tenant 
Representatives Meeting Plannerse-Toolbox

 Real functionality: live forms

 Easy, intuitive navigation
 Info organized for easy content managemento o ga ed o easy co e a age e
 Cohesive design



A Meaningful Home PageA Meaningful Home Page



A Meeting Room Showcase



New Features
The “Plaza Poll” and The Plaza Photo Galleries



Subsequent enhancements: 
 The integration of the Spii scheduler
 Federal Reserve Plaza’s Life Safety y

Video 
To come:To come:
 Registering Sodexo Dining Cards

A G G E F R•A Guide to Green Events at Federal Reserve Plaza

Go to www.federalreserveplaza.com


